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The problem & solution features
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The experience on hsbc.co.uk to find and compare a mortgage is extremely complex and 

convoluted, posing a significant detriment to the customer journey and converting traffic. 

Customers need to see the mortgage and importantly the monthly repayment options in 

order to understand what is on offer.

I designed the following for customers to 

Check their suitability and eligibility by:

- Clarifying which buyer type they are

- Calculating their ‘loan to value’

Shortlist eligible mortgages by seeing

- mortgage cost per month

- Interest rates & costs

- Incentives such as cashback etc.

- terminology explained

Filter their results by

- Amending questions they are asked up front

- Interacting with secondary additional filters
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My gant chart timeframes & planning
I was planning my work in and around others and their deliverables and making task lists.

Task list

Gather, write or request Information Architecture including any 

tools or calculators such as Eligibility soft check. Comparison tool.

Familiarise with 'As Is'  re-usable DTE (decision tree engine) design 

pattern.

Gather & read existing research that roughly meets draft problem 

statement. Summarise each study.

Book Intro of entity models via Vicky J or Larissa.

Competitor analysis of 10 subjects

Write some risky assumptions. Whats in/out of scope. Any 

dependancies, deliverables, road map etc. Align to Mobilise 

(create.hsbc).

Look to utilise usertesting.com, Customer Studio etc. Draft survey 2 

questions.

Gather, write or request CC persona's off design team. Watch 

videos of usability testing  ask colleagues about our users
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Design sprinting & workshops

Methodologies: Goals brainstorm, vision statement, Journey mapping, HMW’s, Crazy eights, Usability testing & team synthesis.

I’m in the blue 

shortsleeve
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Analysis of: Competitors, existing data & 

existing patterns

Competitor analysis involved: Leading a team of 4 (3 content designers and myself using FigJam to agree and analyse 10 competitors including Natwest, 

Virginmoney, Nationwide, Halifax etc. Resulting in my 20 slide powerpoint deck & presenting to the business as ‘desk research’.



Existing pattern assessment
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To avoid re-inventing the wheel, I conducted an asessment of existing patterns to check their suitability against the known drafted early requirements.



High level flow and 

early low-fi wires

Page 6 of 8



14 wireframes with comprehensive notes 
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Final UI
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